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1.1 F45iR Primary Logo
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A logo is a crucial component of a brand's image and forms consumers' first impression of the brand.

Chengke's logo is inspired by longitude and latitude, with the longitude symbolizing time and the horizontal representing subjective emotion. The intersection of these
two lines embodies the spirit of "Chengke": Marking life, allowing every moment to be engraved and extended.
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1.1 F4RIE#SE Primary Logo Specification
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We define the stroke width of "CHENGKE" as "X", and use this "X" as the unit for the proportion specification of extension and marking.
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1.2 F"@4RIR Products Logo
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Due to the unigue processing requirements of the primary Logo during production, we have combined the primary Logo with the brand name to create a symbolic and
meaningful combination, and use this logo on the product. Please note that all materials other than the product should be produced using the engraved main logo.
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We define the stroke width of the word “7& Z” as “X” and the width of “CHENGKE” as “vy ", and use the two units “X,Y” to standardize the proportion of extension
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B X451 Reverse Color Logo
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1.3 FFRIREAEHSE Primary Logo Colors Specification
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We typically use Full Color Logo and Monochrome Logo.For posters and promotional materials, reverse-color logos may be used to ensure aesthetics and communica-
tion effectiveness. Special silver logos may be used for product and offline promotional materials.
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1.4 FERFRIRE & 5B Products Logo Colors Specification
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We typically use Full Color Logo and Monochrome Logo.For posters and promotional materials, reverse-color logos may be used to ensure aesthetics and communica-
tion effectiveness. Special silver logos may be used for product and offline promotional materials.
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F xR Primary Logo FaatriR Products Logo
% Large Small FTED Large Small
FEMR 40px 20pX FEAR 18mm /mm
R 80px 40pX Ry 36mm 14mm
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1.5 /IMEASE Size Extreme Formats
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Size Extreme Formats, both online and in print.




B EFAEESIED(E the Corner & the Middle
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1.6 ¥riR{ & Logo Location
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We use flexible positioning principles for the brand logo to ensure our app never feels static.
Common placements include placing the logo in a corner or center, anchored to the grid's margins. Always ensure the logo is on the grid and aligned with the rest of

the layout.
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1.7 712 505 Logo&Slogan
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A combination mark consists of two parts: the upper part is the brand logo, and the lower part is the brand proposition. Together, they form the combined mark. This
combination is a balanced whole, and its shape, structure, and proportions must not be altered during use.
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CHENGKE CHENGKE
B AZERMH#IA No Stroke W REZEFEBE No Transparent B REZXE No Change Color [ AZEZH No Deformation
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B AZEMHR No Tilt N REMME No Add Effect B REX=Z No Change wWord [ AE{EXTEL No Lowcontrast

1.8 §&1={# M Logo Misuse
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The above are some examples of incorrect usage of brand identity elements. Please review the examples carefully to ensure consistency in how we present the Logo in

all situations.
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1.9 #7iRE£EIHSE Branding Crossover
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When used in conjunction with an external brand Logo, Cheng logo should be placed on the left side first. The external brand logo should maintain the specified dis-
tance from our Logo and be adjusted reasonably within the size and height of the Cheng Logo to achieve visual comfort.
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2.1 ¥rERE Standard Typography
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Alibaba Puhui 3.0 font is the brand's standard font, available in 9 weights. To ensure readability, Chengke uses four weights: 35 Thin, 55 Regular, 65 Medium, and 85
Bold. In some cases ( for simple layouts and web pages), we use 3 weights for information grading.
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2.2 &/)MEAME Size Extreme Formats
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Size Extreme Formats, both online and in print.




& S EE

H#HFEF5E6

e

#EODS5C/

#468C36 HE4EAEA

INREER

#EBBO9E

#FFEEA9

3.1 B E% Color System
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#468C36 is the primary brand color for Chengke. #FEF5E6, #E4EAEA, #EOD5CY are the brand's secondary colors. #FFEEA9, #B3C54D, #D8692B, #A08787, #EBBI9E are
the brand's functional colors. These three color categories together form the Chengke color system.




#468C36 RGB 70 140 54 CMYK 76331000

H#HFEF5EG6 RGB 254 245 230 CMYK 16120
HEAEAEA RGB 228234 234 CMYK 13680
#EODS5C7/ RGB 224213199 CMYK 051112

3.2 B¥{=H Color Informations
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Color specific information.




#121212 100%

20% 20%
5% 5%
0% 0%

3.2 B KE{ER Color Grayscale Information
BENEER.

Color Grayscale Information.




1920px *1080px

O B [ 48pX
“1 48px

4.1 HERRISE Typesetting Specifications

T M2 BAERE A KB EER2.5%, 2 1920px *1080px BIff, W HMIBAEREEN A 1920%2.5%, 48pX.

The width of the bleed line border is 2.5% of the long side width. For example, if the canvas is 1920px * 1080px, the width of the bleed border should be 1920*2.5%, or
48X.
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